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DELIVERABLE 1.1:  INITIAL LEAFLET

Paving the way for breakthrough
innovation, the ImmuHubs project
is interdisciplinary and intersectoral
in its approach, across borders. 
It is a bridge among different
stakeholders that work towards the 
same direction: a sustainable,
innovative, culturally sensitive,
bottom-up approach to improve
trust and vaccine uptake.

The ImmuHubs project is co-funded
by European Union's Health
Programme (2014-2020).
ImmuHubs is coordinated by the
Vaccine Safety Initiative
(www.vaccinesafety.org)
in collaboration with academic
institutions, NGO's, a public health
agency in Europe, as well as the
European Academy of Pediatrics and
the European Parents’ Association.



Deliverable 1.1

The content of this report represents
the views of the author(s) and is their
sole responsibility; it cannot be
considered to reflect the views of the
European Commission and/or the
European Health and Digital Executive
Agency (HaDEA) or any other body of
the European Union. The European
Commission and the Agency do not
accept any responsibility for use that
may be made of the information it
contains.
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1 INITIAL LEAFLET – Communication goals 
 
The general goal of the initial leaflet of the ImmuHubs project, created according to EU 
requirements for communication style, is to introduce public health agencies, decision-
makers, and the general public to the project's objectives and to inform the target audience 
why, what, how, by whom, and for whom the project is designed.   
 
Together with citizen groups, public health agencies, key stakeholders, and the general 
public, the ImmuHubs project will create innovative immunization actions, which will 
ultimately increase vaccine uptake across borders, generations, and population groups.  
 
Within the project, novel and sustainable solutions for vaccine protection of the people of EU, 
custom made for the local user groups, will be implemented and tested employing 
’grassroots innovation.’ Valuable insights will be shared with the general public, public 
agencies, and decision-makers.  
 
The essence of the project is to inform, invite and include different population groups, as well 
as families, patients, decision-makers, and healthcare practitioners into the open, fair, and 
scientifically grounded health care practices, all according to best practices for community 
partnerships.  
 
The leaflet contains basic information about the main goals and vision of the project, key 
project activities, target groups, and expected project outcomes. In addition, information 
about project partners is available, as well as access to social networks and the project's email 
address. 
 
The goal of the leaflet is to set up the ground for permanent visibility and facilitate media 
presence for the project, to inform where information can be sought about future activities, 
as well as establish a base for open communication with interested parties in alignment with 
the ImmuHubs communication strategy forecasted in D2.1 Report issued by VIVI in month 2 
of the project, and presented in Figure 1.   
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Figure 1: ImmuHubs  communication strategy1 
 
All partners actively support the ImmuHubs communication and dissemination agenda by 
providing dynamic online and offline distribution of project materials, directed both 
outwards – i.e. to the general public, as well inwards, i.e. within the scientific and stakeholder 
community.  
 
The detailed objectives of the leaflet, content prioritization, target audiences, cultural 
sensitivity and wording, means of distribution, branding, visual communication of sensitive 
topics and disclaimers, and interactive clickability of the leaflet, are all presented in the 
sections that follow below. 
 
 

 
1 Taken from the Report D2.1 issued by VIVI, as part of the Work Package 2 “Dissemination of Project Outputs”  
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Dissemination and Communication 
Objectives 

 
The website is a core piece of the IMMUHUBS public relations strategy as to be laid out in the 
Dissemination and Communication Plan. On-line/ off-line actions will be combined to reach 
the project’s key user groups and target populations.  
 
The IMMUHUBS website has been created with specific communication goals in mind:  
 

Recognizability 
 

We chose a modern and easily recognizable visual identity/colour palette that aligns well with 
the innovative and humane spirit of the IMMUHUBS Project. The black & white photography 
is thought provoking and engaging at the same time, while avoiding clichés and/or the 
typical content/symbolism of stock images. The photography was made available in kind by 
the artist for the purpose of this website. The graphs and figures add to it and reinforce the 
main messages and organisational structure of the IMMUHUBS project. 
 

Flexibility 
 

The website is designed to be easily legible and accessible on a computer, tablet, or smart 
device. It will be updated regularly to keep up with the projects’ progress throughout the 
IMMUHUBS funding period. 
 

Visibility  
 

Search Engine Optimisation (SEO) methodologies are applied to help increase traffic and 
thus, visibility. Google Analytics has been linked to monitor traffic and to adjust content as 
needed. 
 

Linkability 
 

Synergies will be generated between the IMMUHUBS website and the respective partner 
organisation/ stakeholder websites. An IMMUHUBS Button (to be embedded into websites) 
will be made available allowing interested parties to prominently display their affiliation with 
IMMUHUBS via their respective websites. 
 

Connectivity 
 

The website prominently displays IMMUHUBS social media channels via Twitter and LinkedIn, 
Spotify and YouTube, which in turn will be linked to partner and stakeholder social media 
accounts to further amplify the message and distribution of content.  
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2 INITIAL LEAFLET – Content prioritization 
 
The focal communication objective of this form was to convey the novelty of the concept of 
the Innovative Immunization Hubs, via four key messages which aim to: 
  
a) pinpoint the problem and the main rationale behind setting up the project;  
b) present innovative ImmuHubs ingrained in the communities of disadvantaged, isolated, 
and difficult-to-reach population groups;  
c) present the consortium and the funders;  
d) and to provide the interested audience channels to follow our work and join us, as we are 
dedicated to sharing knowledge and experience.  
 
Therefore, content-wise, priority was given to those four aspects. Firstly, informing about 
disparities of the different groups of people in terms of access to vaccination and trusted 
information about vaccination, will give the perspective, sensitize, and mobilize target 
audiences to these specific, yet at large present, challenges for vaccination.  
 
Secondly, the novel approach to these problems, that is - setting up Innovative Immunization 
Hubs within specific population groups. Our project will provide scientific and health 
professionals’ support for the grassroot initiative for vaccination in EU/EAA and European 
region. Thirdly, to establish trust, the leaflet presents the consortium institutions, which are 
four highly respectable universities, one public health agency, and one NGO respectively in 
charge of 3-4 ImmuHubs in 6 European countries, as well as two pan-European organizations: 
the European Academy of Paediatrics (EAP) and the European Parents Association (EPA), and 
the leader of the project, the Vaccine Safety Initiative (VIVI). Finally, dedicated to the openness 
of our work, we are sharing access to expertise, advice, and the transfer of knowledge, in the 
important highly visible segment of the leaflet providing contact details (social media, 
website, and newsletter), a QR code and link for the ImmuHubs website, and an explicit call 
for cooperation. 

3 INITIAL LEAFLET - Target audience and wording 
 

The language used in the leaflet is chosen to represent the sixth-grade reading level, intended 
to reach the broadest possible target audience in line with accordance with the 3 criteria for 
effective communication: clarity, cultural sensitivity, and comprehensiveness. The information 
and the messages in the leaflet are understandable and accessible to a multitude of 
audiences, including policymakers, academia, media, health professionals, and citizens.  
 
The initial leaflet’s purpose is to promote ImmuHubs to a wider audience, thus its written in 
an attractive and layman-friendly manner, without compromising the key message. Since our 
project will be implemented throughout the European region, and with two pan-European 
organizations of interest to both EU and EAA member states, the leaflet’s target audience is 
expected to come from different geographical regions, having a wide range of socio-
economic and cultural backgrounds. The leaflet is designed to elaborate the most important 
facts about ImmuHubs both to experts and laypersons, thus the language has to be concise, 
clear, understandable, and approachable.  
 



Deliverable Report D1.1 
Initial Leaflet 

I 
 
 - Grant Agreement No. 101018282 

8 

 

 

4 INITIAL LEAFLET - Cultural sensitivity 
 
Special attention was given to the aspect of cultural sensitivity of the content. More precisely, 
through consultations with consortium members, only the terms and concepts which are 
recognizable and common for all countries hosting ImmuHubs are kept in the leaflet (e.g. 
avoiding abbreviations or the concept of the family doctor, as it is not recognized in each of 
the health care systems and so on).  

5 INITIAL LEAFLET - Translation 
 
The leaflet will be translated into the EU working languages, as well as the languages spoken 
in the countries involved in the ImmuHubs project, as well as the languages of the target 
groups of people for which ImmuHubs will be established (including language minorities). 
Every institution in the consortium (responsible for the ImmuHubs within their country) will 
be responsible for translation and will appoint a translator. Oversight will be provided and 
coordinated by the project Secretariat (representing both VIVI and UBE); funds for translation 
are foreseen in the WP4. The translations was finalized by December 2021. In that way, we are 
endeavoring to reach out to the general public, as well as health stakeholders, opinion 
leaders, and healthcare workers, both locally and at the EU level.  
 
 

6 INITIAL LEAFLET - Distribution 
 
The leaflet will be distributed in high resolution printed format (handed out at conferences 
and events as well as at the physical ImmuHubs on the ground in year 2) and electronic 
version (PDF file). The ImmuHubs initial leaflet will provide an expeditious and comprehensive 
communication instrument developed for an instant exordium to the ImmuHubs project’s 
mission and vision. The aim is to efficiently appraise and engage the main target groups as 
well as the wider public. In line with this, the leaflet will increase traffic to the website 
https://immunisationhubs.eu , which will accommodate the main entry point for the most 
up-to-date and pertinent information about the project. Dissemination of the electronic 
version of the leaflet will be primarily done via the website/blog and email newsletters issued 
presenting all members of the consortium. The first one will be the distribution of the version 
of the leaflet in English, via a designated mailings by all p-roject partners.  
 
Mailings of leaflets in the respective langauges are set up in the r espective languages by the 
ImmuHubs partners and include policymakers, other consortia dealing with vaccination 
(RISE-Vac project (EUH), AcToVax4NAM project (EUH), RIVER-EU project (H2020), Immunion), 
local NGOs, journalists, stakeholders, and healthcare professionals. To employ a grassroots 
innovation strategy tailored for communicating hard-to-reach groups, the translated versions 
of the leaflet will be distributed via e-mail and in analog format when reaching out to our 
primary contacts established through WP4 in designated areas, who will be allowed to 
disseminate the leaflet further. Supplementally, to fortify extension of the project’s reach 
radius to the widest possible public audience, the leaflet will be posted on various social 
media platforms: 
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Twitter: https://twitter.com/ImmuHubs 
LinkedIn: https://www.linkedin.com/in/immuhubs 
Spotify  feeds where podcasts are posted (linked to the project website and blog)  
YouTube channel where videos will be posted 
The ImmuHubs website blog https://immunisationhubs.eu/news/ 

 
All partners have agreed to utilize one standard hashtag #ImmuHubs to engender online 
legacy and enable facile tracking of all online activities. Additional hashtags and cross-
referencing are outlined in the ImmuHubs Communication Plan. 
 
The leaflet is designed to be printed and folded. Printed versions of the leaflet are available 
to be handed out at conferences, EU Events in which consortium members participate, and 
first and foemost as a recruitment tool and as part of the “Analog Tiool” used at ImmuHubs 
on the ground, to be supplied to participants policymakers, parents and families. 

 

7 INITIAL LEAFLET – Branding and visual communication 
of sensitive topics 

 
The leaflet's visual identity is compatible with the content and the design of the ImmuHubs 
website and social media channels (described in the D2.1 Report issued by VIVI in month 2 of 
the project), further establishing projects identity and brand and integrated into the 
Communication Plan of the ImmuHubs project, issued by EAP/EUC in month 3 of the project. 
The web design and imagery were carefully chosen to be appealing to a large array of 
potential user groups and visitors, which may include healthcare professionals, vaccine 
experts, EU officials, stakeholders, media, and civic society representatives as well as the 
public.  
 
The final design and colour schemes are the same as on the website. The visual language 
avoids threatening content, and its original high-resolution black and white photography was 
deliberately chosen to convey our willingness to engage those who may feel isolated or be 
facing challenges when accessing preventive health services.  
 
We also visualise our attention to the cultural diversity of isolated and difficult-to-reach 
population groups – i.e. the communities which the ImmuHubs aim to serve. Furthermore, 
following recommendations stemming from the communication science and psychology 
literature, the usage of vaccine symbols is implemented (and not eg. syringes, needles, and 
other pictures which overemphasize the procedure of vaccination itself).  

8 INITIAL LEAFLET – EU standards and disclaimers 
 
The Leaflet is in compliance with official  EU visual identity guidance and communication 
standards. The final section of the leaflet contains the standard EU disclaimer and GDPR 
waiver, and the banner of the EU, informing that the Innovative Immunisation Hubs project 
is co-funded by the European Union’s Health Programme (2014-2020), through the European 
Health and Digital Executive Agency (HaDEA) 
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8 INITIAL LEAFLET – Interactive communication & 
clickability 

 
To engage the audience, and support the objectives of the ImmuHubs general 
communication strategy (which are recognizability, flexibility, visibility, linkability, and 
connectivity), the content of the leaflet, be it text or visual, is also linked to the designated 
sections in the ImmuHubs website. On the inside of the leaflet, there is also a QR code that 
may be used to quickly access the website. The leaflet also states a call for action and provides 
several options on how to engage, i.e. to follow ImmuHubs social media accounts to contact 
the Secretariat via email (info@immunisationhubs.eu ), and/or to sign up for the newsletter.  
 

9 INITIAL LEAFLET – Features 
 
The leaflet is 17 x 11 inches in size and it will be distributed in high resolution printed format. 
The figures below provide an overview of the front (Figure 2) and back (Figure 3) page of the 
leaflet. 
 

 
 
Figure 2: The front page of the Initial Leaflet (in English) 
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Figure 3: The back page of the Initial Leaflet (in English) 
 

10 INITIAL LEAFLET – Languages 

Update 2023: The leaflet is now available in the following 20 languages: 
 
 
Arabic 
Bulgarian 
English 
Farsi 
Finnish 
French 
German 
Greek  
Pashto 
Polish 

Portuguese 
Russian 
Romanian 
Serbian 
Somali 
Spanish 
Swedish 
Turkish 
Ukrainian 
Urdu 
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